
Vol. 05 No. 01. Jan-March 2026     Sociology & Cultural Research Review 

 

 

604 | P a g e  
 
 

 

The Digital Fifth Estate: A Qualitative Analysis of Social Media’s Impact on Voting Behavior 
and Narrative Construction in Pakistan’s 2024 General Elections 

Muhammad Laeeq Akhtar 
Department of Political Science, University of Sargodha, Sargodha, 40100, Pakistan 

Mehreen Yaseen 
Department of Political Science, University of Sargodha, Sargodha, 40100, Pakistan 

Muhammad Umar 
Department of Political Science, University of Sargodha, Sargodha, 40100, Pakistan 

Syed Haroon Ali 
IRCOH, University of Sargodha, Sargodha, 40100, Pakistan 

ABSTRACT  
The introduction of digital communication technologies into the political process has 
organized a paradigm shift of the manner in which democracies operate, electorates are 
mobilized, and political realities are created as well. The 2024 General Elections in Pakistan 
acted as one very important watershed, a moment where there was an unprecedented shift 
in how traditional political campaigning is conducted through the ground to not only having 
an extremely digitized and algorithm-driven electoral environment. The article is a qualitative 
research study exploring the multitasking role of social media platforms -X (previously 
Twitter), Facebook, WhatsApp, and Tik Tok) on voting behavior, opinion-shaping among the 
public, and the narrative hegemony during this highly contentious electoral cycle. The study is 
based on an interpretivist paradigm, using a qualitative literature synthesis and thematic 
analysis to examine how political parties got around state censorship, algorithmic 
amplification, and digital populism to recruit a giant youth electorate. The evaluation shows 
that social media acted like a Digital Fifth Estate, where political fringe participants were 
empowered to bypass institutional gatekeepers in digital resistance, crowdsourced election 
observation (the epistemology of Form-45), and verification of symbolic information locally. 
On the other hand, the research accentuates the grave democratic threats posed by this digital 
transformation, such as weaponizing synthetic media (deepfakes), quick expansion of fake 
news, and solidifying the state of affective polarization by means of algorithmic echo 
chambers. Finally, the thesis of this article is that social media in hybrid regimes no longer 
simply reflects the opinion of the population; it dictates the ballot-box realities, and that there 
is a strong need to fundamentally reconsider classical theories of political communication. 
Keywords: Digital Political Communication, Voting Behavior, Agenda-Setting, Affective 
Polarization, Networked Authoritarianism, Pakistan Elections 2024, Fake News, Digital 
Resistance, Epistemic Crisis. 
1. Introduction 
The intersection of the digital and the political means of communication have literally enabled 
the shifting of the mechanisms of Political participation in the world of democracy. Social 
media has ceased to be the support vehicle of PR and casual networking, and it has become 
the main arena of argument construction, voter outreach, and the manipulation of election 
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results, which is why it jumps into the politics of today. The social media over the last ten 
years has superseded its initial function to form the basis of the Fifth Estate, as the voting 
behavior and civic participation ultimately are to change drastically because of the new 
infrastructure. 
This is a digital change that resonates especially in developing democracies that are typified 
by hybrid regimes as is the case in Pakistan. In the past, the monopoly on dissemination of 
information in the state had been held to an almost exclusive level by state-controlled 
broadcast television and print media. Nevertheless, the spread of the broadband internet, 
democratization of the smart phone technology and the coming of a huge youth bulge has 
decentralized information flows. According to the literature, the 2024 General Elections in 
Pakistan became one of the watersheds of time, signifying the shift between the traditional, 
physical-based methods of political campaigning i.e. depending on physical patronage 
network and large-scale public gatherings (Jalsas) to the digitally-based, algorithm-based 
electoral arena. 
Working in an environment where the state of the economy is crucial, institutions are 
becoming deeply polarized, and major figures politically have been jailed, the 2024 electoral 
cycle required a wish to disrupt the established approaches significantly. In this respect, this 
research article presents a systematic deconstruction of the complex influence of social media 
on the voting behavior in this context. It takes a critical look at the relative utility of the 
different social media platforms, the digital politics of the big political parties in Pakistan, and 
the wider digital context defined by state censorship and the polarizations of algorithms. 
Combining these dimensions, this paper provides the necessary empirical and theoretical pre-
structuring to make sense of the digital engagement as transforming into actual ballot-box 
realities. 
2. Research Objectives and Scope 
2.1 Research Objectives 
The study is based on the following overarching objectives in order to conduct a systematic 
study on the intricacies of digital political communication during the 2024 Pakistani elections: 
Platform Utility Analysis: To examine the differentiated use and logics of using the different 
social media platforms (X, Facebook, WhatsApp, Tik Tok) in framing distinctive political 
discourses. 
Strategic Campaign Evaluation: To study how the digital campaigns are run by large political 
parties due to the limitations of institutes in the offline form and censorship in addition to the 
decline of the traditional electoral symbols. 
Election Day Dynamics: To analyze the role of social media on the polling day, in particular, 
the mobilization of logistics and electoral results crowdsourcing through the Form-45 
phenomenon. 
Epistemic Vulnerabilities: To determine the severity of algorithms amplification, broadening 
disinformation, and confounding the propagation of deepfakes on voter cognition and 
affective polarization. 
Theoretical Reassessment: To test the effect of digital media on conventional theories of 
opinion forming among the people, especially, Agenda-Setting and Framing, as a part of a 
hybrid democratic regime. 
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2.2 Scope and Delimitations 
This research paper is limited to all aspects of the political and online landscape of 2024 
General elections in Pakistan. The analyzed platforms are restricted to X (Twitter), Facebook, 
WhatsApp, and Tik Tok that have been discussed as the major platforms of political discussion 
in the country. The research Buchholtz focuses mainly on the digital experiences and mobil 
equivalent trends among the youth voters and internet activists demographically. 
Literature Review: Digital Topography of Political Communication. 
3.1 The Algorithmic Ecosystem: Platform Affordances. 
It is worth noting that the academic narrative of digital political communication highlights 
how social media is not a unitary concept; instead, it is a multifaceted ecology comprising a 
variety of platforms that have different algorithmic possibilities, different demographic 
audiences, and differing communicative rules. The consumption of political information by 
voters is not distributed evenly with these various networks; voters act through the logic of 
architecture that is a particular platform being utilized. 
X Formerly Twitter): The Elite Discursive Space.  
The leading elite political discourse, journalism, and strategic narrative mining center have 
always been Y, which may be named as X. Its total number of users is fewer than that of 
Facebook, but its influence on politics is manifold due to the fact that it acts as the central 
nervous system of "hashtag politics." Political parties and online activists use X to organize 
platforms where coordinated campaigns are launched that are aimed at being dominant of 
trending issues. In the literature, such platform is imperative to the origination called the 
Reverse Agenda-Setting whereby digital trends that are viral compel the traditional, state 
controlled broadcast media to report on certain, unbelievable political grievances or scandals 
they would have rather censored otherwise. Moreover, the use of introverted spaces called 
X Spaces (live audio broadcasts) has enabled the political leaders to avoid use of the 
conventional television talk shows whereby uncensored virtual town halls are held whereby 
millions of voters both domestically and in the diaspora are engaged at the same time. 
Facebook and WhatsApp: Grassroots Infrastructure and "Dark Social" 
The most penetrated social media in Pakistan is Facebook that used to connect the urban-
rural divide and serve as the key point in mass information consumption. Literature brings out 
that Facebook is also being used to organize at the macro-level using a somewhat community 
organizational approach whereby hyper-local pages serve as digital corner meetings to 
discuss issues on the constituency-level. 
In contrast, WhatsApp is another paradigm of political communication, which is referred to 
as a Dark Social one. Due to the fact that it is end-to-end encrypted, any content posted in 
WhatsApp cannot be easily monitored, regulated or fact-checked by state regulating agencies 
or other external observers. Studies have shown that WhatsApp has developed into the 
logistical core of Pakistan elections, which are used to organize ground mobilization, 
distribute campaign content, and, and negatively, spread unleavened disinformation and 
smear campaigns easily within closed family and community groups. 
TikTok and Instagram: Affective Framing and Youth Mobilization 
The biggest change in the writing about the 2024 elections happens with a meteoric 
emergence of the short-form and visual-driven platforms such as TikTok and Instagram Reels. 
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Such platforms have transformed the targeting into the working-class and youth bulge 
segments of the population. According to researchers, TikTok does not rely on textual literacy, 
but instead on the truth of affections-driven framing, it simply uses slow moving shots, 
sentimental music and emotional narratives to communicate complex political complaints. 
This is an act of viral, highly consumable politics that puts the politics of ideologies into visual 
semiotics directly into the faces and hearts of voters as opposed to their intellectuals and 
preferences in policies. 
3.2 The 2024 Cycle of Strategic Digital Campaigning. 
The development of the political campaign in Pakistan lends credence to the change of the 
classic street power to the high-tech targeted digital marketing campaigns. The shift is 
referred to in the literature as the weaponization of the Digital Fifth Estate in which the parties 
strive to establish narrative dominance in the digital cloud, years before the polling day. 
Pakistan Tehreek-e-Insaf (PTI): The first Digital Resistance. 
The academic consensus accounts the Pakistan Tehreek-e-Insaf (PTI) to be the pioneer of 
digital political campaigning in Pakistan. As the PTI had developed a strong online profile since 
2013, it is based on necessity and innovation that its strategy of 2024 was determined. With 
extreme crackdowns by the state, the physical rallies banned, and its main leadership jailed, 
the party switched to an entirely digital-first strategy. Their all-time utilization of the Artificial 
Intelligence (AI) in cloning the voice of their incarcerated leader, Imran Khan, enabling him to 
talk to the millions of his followers by holding Virtual Jalsas transmitted via YouTube and Tik 
Tok, is recorded in the literature. This strategy is a classic example of Digital Populism, which 
depends on technological tools instead of institutional gatekeepers in order to sustain a close, 
charismatic, and par asocial connection with the voters. 
Pakistan Muslim League-Nawaz (PML-N): The Shift to Digital Pragmatism 
The PML-N has historically been dependent on its extensive patronage networks and 
administrative capacity to perform its functions at a certain competence level, and it is 
precisely because of the very existence of the PTI that its digital dominance could be 
considered as an existential threat to it. The 2024 cycle literature review indicates that PML 
was active trying to gain connection with the youth by aggressively growing the digital media 
arm of the organization. Their online campaigns mostly utilized the performance Framing 
approach which focused on the infrastructural development, economic stability, and the 
restoration of their supreme leader, Nawaz Sharif. Nevertheless, scholars have pointed out 
that rational and policy-intensive framing tends to be less successful than the high-arousal, 
emotionally competitive in the realm of algorithms.  
Pakistan People's Party (PPP): Rebranding and Youth-Centric Narratives 
The digital campaign by the PPP under the leadership of Bilawal Bhutto Zardari emphasized 
much on reversing the core message of the party and portraying it as not legacy politics. The 
literature notes that the PPP also used social media, specifically, Instagram and Facebook to 
give a young, conciliatory, and progressive projection. Their digital campaigns focused a lot 
on first-time voters by discussing the issues of climate change, technological development, 
and social welfare, as they tried to present the party as a moderate alternative to the zero or 
right-wing extremism of the competitors. 
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3.3 The Social Media Environment: Networked Authoritarianism vs. Digital Resilience  
Pakistan According to the literature, the digital environment of the 2024 elections can be 
described as very combative, volatile, and highly polarized. It was an ecosystem that was 
characterized by the tension of digital resilience in the form of state control versus civilian. 
In contemporary society, a considerable literature on the so-called Networked 
Authoritarianism exists that looks at the formation of the tendency of the state to implement 
both technological and legal tools of surveillance, choking, and silencing of digital dissent. This 
would take form of the regular suspension of mobile internet services, total shutdown of sites 
like x (Twitter), and the use of cybercrime laws (including PECA) to harass digital activists in 
the run up to the 2024 elections. The reasons provided by the state are usually the national 
security and preventing disinformation, although academic studies indicate that such actions 
were primarily intended to interfere with the logistics of opposition and imperative 
hegemony of the narratives. 
On the other hand, as found in the literature, 2024 state censorship became counter-
productive, which induced so-called as Streisand Effect- efforts to hide or censor information 
simply create more exposure in such a way. There was a high level of digital literacy and 
resilience by the electorate. Generally increased use of Virtual private Networks (VPN) and 
migration of political speech to data encrypted transfer systems such as WhatsApp enabled 
the voters to avoid state blockades. According to scholars, these censorship campaigns in fact 
substantiated the narrative of victimization by the opposition that generated heated youth 
interest to understand their digital interaction not only as political, but, also as a moral 
struggle with systemic repression. 
4. Theoretical Framework  
In order to understand the comprehensive effect of social media on the voting process, it is 
vital to base the analysis on the traditional communication theories, transforming them to 
meet the requirements of the novel governance of algorithms. 
4.1 Reverse Framing and Algorithmic Agenda-Setting. 
The first theory is the Classical Agenda-Setting Theory, which is a theory that McCombs and 
Shaw initially developed and hypothesized that the media informs the people what to think 
about, and this is achieved by the editorial choice of news. Nevertheless, the literature states 
that social media has given birth to "Algorithmic Agenda-Setting. The agenda in 2024 was 
created by human editors but by AI recommendation engines that were programmed to focus 
on the engagement of the user. Since these algorithms sort content based on the optimal 
values, motivated by high-arousal, emotional content and controversial content, the political 
narratives that took over the public life were the most appealing ones. 
Moreover, there is a theory that is used to manipulate the perception of a problem by 
presenting it in a certain manner; this is referred to as Framing Theory (Goffman). Political 
parties were using the social media to position the 2024 elections not as a choice of policy, 
but as a binary moral conflict: Sovereignty vs. Slavery or Stability vs. Chaos. This emotive 
packaging on the internet platforms, according to the literature, goes around logical analysis, 
and so the voters are trained to make their opinion solely of the group identity and the way 
it appeals emotionally. 
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4.2 Affective Polarization and Echo Chambers. 
It is, perhaps, the most widely studied theoretical implication of social media on mass opinion, 
the structural establishment of so-called Echo Chambers. Facebook and YouTube algorithms 
(which people choose to follow) create their own life feeds that constantly present users with 
information that affirms their already existing belief, and filters out opposing or neutral 
opinions. 
It is this algorithmic seclusion that cultivates such a phenomenon as Affective Polarization a 
condition in which where politics conflicts occur and turn into violent personal enmity and 
distrust. This shifted the Pakistani political rhetoric into clicks to conflicts. The opposing 
factions are not perceived as democratic opponents anymore, they are perceived as traitors 
(Ghaddars) or threats to the nation, or the religion. This primordial influence of affective 
polarization predetermines voters greatly; it makes sure that they will not vote relying on the 
policy agenda, but on the need to make the other side narrative completely dead. 
Research Methodology 
To strictly dismantle the digital mechanisms of the 2024 General Elections, the research works 
in this paper takes on a Qualitative Research Methodology which falls under the Interpretivist 
paradigm. This paradigm presumes that political reality is social and negotiated by human-
technology interface, which provides the best paradigm to research narrative constitutive, 
and affective polarization. 
5.1 Research Design and Approach  
A Case Study Design is employed, bounding the research within the temporal and 
geographical context of the 2024 Pakistani General Elections. The qualitative inquiry is 
distinctly well-equipped to capture the how and why of complicated digital phenomena, 
including the emotional appeal of a Tik Tok clip or the logic behind a hashtag movement, that 
quantitative statistical correlations are unable to clarify. 
5.2 Data Synthesis and Collection. 
This article depends on the systematic integration of the emerging scholarly sources, policy 
documents, and a careful analysis of digital objects (Trending hashtags, viral TikTok aesthetics, 
and AI-generated multimedia) created in the period between December, 2023, and February, 
2024. 
The analysis is directed to drawing thematic patterns about: 

 Measures of engagement and algorithms. 

 Political propaganda multimodal semiotics. 

 The cross of structural state censorship and the decentralized mode of digital 
circumvention (VPN usage measures, WhatsApp group spread). 

5.3 Data Analysis Technique 
The data synthesized underwent Thematic Analysis. This entailed a strict enterprise of 
becoming acquainted with the digital artifacts and literature, producing preliminary codes 
about user conduct and platform possibilities, and categorizing these codes around their 
general analytical topics (e.g., The Epistemology of Form-45, Networked Authoritarianism, 
and Digital Populism). 
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Findings and Analysis 
The thematic analysis provides the analytically important understanding of how the digital 
topography of Pakistan actively defined offline civic realities in the 2024 electoral cycle. The 
results are grouped into three broad areas, including logistical mobilization, epistemic crises, 
and symbolic data management. 
6.1 Logistics, Turnout, and the "Youth Bulge" 
Although it is possible to argue that online clicktivism did not convert to offline voting, as per 
the facts of the 2024 elections, social media has become a direct motivator to voting. After 
the offline sharing of digital mobilization was possible via Wi-Fi networks, locally enabled 
networks and Bluetooth sharing, cellular services were suspended on February 8, 2024, 
external applications were blocked, and pre-downloaded offline content maintained mobile 
mobilization. 
The social media created a feeling of Digitally Interactionist Outreach, where the 
encouragement among peers in the use of the social media, in both Instagram and Twitter, 
where users post pictures of selfies with their ink-stained thumbs, provoked a strong 
psychological phenomenon, known as FOMO (Fear Of Missing Out), and made the youth 
turnouts to historic highs. Platforms also played an important role of offering logistical help 
and help in directing the electorate to various polling stations amid administrative confusion. 
6.2 The "Form-45" Epistemology: Crowdsourcing Electoral Reality 
The post-polling phase as pertained to the social media in 2024 might be the most 
academically significant influence thereof; and it was the case with the post-polling phase of 
the Form-45 controversy. Form-45 is an official ECP document, which gives the vote count in 
a single polling station. Upon the release of allegations of the late and manipulated consolest 
results (Form-47), digital activists initiated a huge, decentralized campaign of uploading the 
photographic documents of Form-45s to X and Facebook. 
This is a radical epistemological change as identified in the analysis. It was social media that 
allowed another, citizen-run truth commission that challenged the official state version in the 
open. Voters created a new electoral reality by aggregating thousands of results of polls 
stations online. This effect indicated that social media has the capability of depriving the 
historical state institutions of their monopoly on the truth and leave the ultimate power of 
electoral legitimacy of the broadcast television studio and shifting it to the decentralized 
digital cloud. 
6.3 Overcoming Institutional Disenfranchisement via Symbolic Data 
With a complicated socio-political situation in Pakistan, the use and control of symbols and 
the regulation of the truth are inseparable with the voter behavior. The only variable that was 
unique in the election of 2024 was the fact that the judicial court ruled to dispossess the PTI 
of its recognizable electoral tool, the cricket bat. The first thing in the ballot paper is the 
electoral symbol in the country where the illiterate population is very high. It was among the 
expectations of the state to make PTI candidates contest as independents who would have 
meaningless, randomized symbols (a bed, a tea cup, a chimta) since having a symbol would 
mean splitting their votes. 
Nevertheless, social media was also turned against us in the shape of a huge educational 
network. Digital strategists created special portals and WhatsApp bots whereby the voters 
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could use their constituency number and get the name of their particular candidate and the 
new symbol immediately. This algorithmically controlled, hyper-localized dissemination of 
symbolic information was able to effectively counteract the institutional sabotage of the state 
so that independent candidates were able to win a plurality of seats in the National assembly. 
6.4 The Weaponization of Disinformation and Deepfakes 
On the other hand, the epistemic crisis related to the democratization of information 
dissemination was terrible. The reckless distributions of fake news, misinformation, and 
disinformation have been detected as the most sinister outcome of digital politics in Pakistan. 
The idea of Information Warfare got normalized during the 2024 cycle. 
Both political parties and the state actors used keyboard warriors and automated bot 
networks to create consent and discredit those who oppose them. The implementation of AI 
meant the release of malicious and nefarious “deepfakes', or edited audio and video clips, 
aimed at producing confessions or catalyzing religious fury or murdering the reputation of 
political opponents, especially women politicians who received disproportionate amounts of 
gendered misinformation. The speed at which the WhatsApp networks went allowed this fake 
news to reach out to millions of people before the independent fact-checkers intervened, 
imbuing fake stories into the psyche of the electorate, significantly affecting the voting 
process in favor of manufactured indignation. 
Discussion  
The 2024 General Elections in Pakistan is a paradigm shift to the classical frameworks of 
political communication and voting habits. The research findings indicate that digital 
platforms have changed to be not more reflective platforms; they are active and architectural 
players in the democracies. 
7.1 The Paradox of Control in Networked Authoritarianism 
The work brings out a critical contradiction of the censorship of the state. The shutdowns of 
the internet and blocks of platforms on the basis of the Networked Authoritarianism worked 
according to the old paradigm of information flow being linear and editable. Yet, when these 
acts occurred in a decentralized cyber universe, they led to the Streisand Effect. The state 
tried to stifle digital dissent by exercising unintended legitimization of the affective framing 
of the state as the one against tyranny by the opposition. The next phase which involved the 
mass usage of VPNs is one that marks a desperate stride towards digital literature among the 
Pakistani young generation and indicates that the old, heavy-handed method of censorship is 
becoming outdated as well as being economically counter-productive. 
7.2 Epistemological Shifts and the Loss of Institutional Trust 
The extreme institutional legitimacy crisis is emphasized in the "Form-45" crowdsourcing 
phenomenon. The end result of the defaulting of a large segment of the electorate to believe 
in the veracity of the decentralized, peer-to-peer information rather than the state 
information is a fracturing of the epistemological basis of the state. The social media have 
allowed the people to create parallel realities. Although this democratizes control and 
constitutes a tool that protects against future manipulation of the electoral process, it also 
results in a situation when objective truth is serpentine in nature. In case the political parties 
on different sides of the divide reside in totally distinct algorithmic echo chambers, perceiving 
different evidence and believing different basic facts, the societal consensus is not possible. 
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7.3 The Ascendancy of Affective Over Cognitive Voting 
The turn to the visual image-based platforms, such as TikTok, and Algorithmic Agenda-Setting 
point to the structural change to the affective polarization. Voting is becoming less a matter 
of rational choice theory or judgment, and more of an appeal to the heart and the need to 
protect identities. Outrage-optimizing algorithms make sure that discourse of outrage is the 
one that always marginalizes more middle-ground discourse. This, therefore, encourages 
political candidates to run on divisive populism as opposed to unifying policy frameworks. 
Limitations of the Study 
Although the study offers a universal qualitative evaluation of the digital dynamics in the 2024 
elections, there are a number of limitations. To begin with, the urban and semi-urban youth 
bulge digital behavior is largely analyzed. The effects of these online stories on the deep 
rooted rural constituencies, where the politics of traditional associated (Biradari) kinship 
prevails need further ethnographic studies. Second, the reality of opaque networks, such as 
WhatsApp, is that it is not easy to objectively measure the real size of the grassroots 
disinformation and peer-to-peer radicalization. Lastly, the accelerating rate of technological 
development which has seen the brightness of Generative AI and deepfakes in particular, is 
that the particular digital strategies of the 2024 electoral race are merely a point in time; other 
future election years will continue to be met with new forms of technological interference. 
Policy Recommendations and Conclusion 
9.1 Conclusion 
An extensive cursory look at the online scene shows that the influence of social media in the 
2018 elections in Pakistan is enormous and finds its way to the democratic development of 
the country and its internal contradictions. The 2024 General Elections helped in solidifying 
that the role of platforms, such as X, TikTok, and WhatsApp, was not merely as a 
communication tool, but the center of building of political reality. 
The social media is a democratizing drive; it gives strength to the young population, gives it a 
means of digital resistance to networked authoritarianism, and gives disenfranchised political 
actors strategies to break through institutional repression by playing with symbolic data 
successfully. The historic turnout on Election Day and the online protection of the Form-45 
results prove the effectiveness of the digital platforms in the effectual mobilization of the 
real-life civic engagement. 
Nevertheless, the results also show the great dangers of this electronic addiction. These 
platforms provide a structural incentive to engage in sensationalism to kick off their 
algorithmic architecture, which eases a virus of fake news, deepfakes and toxic rhetoric. The 
social media cracks the collective agreement that is needed to support sustainable democracy 
by entrapping the voters into ideological echo chambers and contributing to affective 
polarization. This study in the end confirms that the digital stories consumed through 
smartphones are inseparable to the voting behavior in modern Pakistan, thus demonstrating 
that the fight over the ballot box is now a definitive win or a definitive loss in the cloud of the 
algorithms. 
9.2 Policy Recommendations 
A multi-stakeholder strategy is also mandated as an urgent remedy to the vulnerabilities of 
the system that were revealed by the 2024 elections: 
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Digital Verification Mechanisms for the ECP: 
 Election Commission of Pakistan needs to update its procedures of transmitting results. It is 
necessary to create an immutable publicly available digital registry where polling station 
results (Form-45) are uploaded in real-time in order to preempt crises of legitimacy in the 
digital realm and counter-rigging sources. 
Algorithmic Transparency and Moderation: 
The social media giants (Meta, X, Tik Tok) need to stop the practice of passive moderation in 
unstable democracies. Platforms should form localized teams of Narrative Intelligence which 
know local languages (Urdu, Punjabi, and Pashto) to proactively trace and prevent hate 
speech. Moreover, the platforms should temporarily change the recommendation algorithms 
during election weeks to down-rank hyperpolarizing content (Break the Glass" protocols). 
Mandatory AI Watermarking:  
Finally, a solution to the epistemic threat of deepfakes and synthetic media involves passing 
laws that impose permanent and unremovable watermarks on all AI-generated political 
content, so that voters are not misled by synthesized audio or video. In this regard, it is 
essential to include digital literacy initiatives, which in turn facilitate closer collaborations with 
individuals and companies to fund feasible projects 
Digital Literacy Programs:  
The education institutions and the civil society groups should be at the forefront of popular 
campaigns on digital literacy. The most long-term effective protection against the 
weaponization of the Digital Fifth Estate is empowering the voter with the ability to critically 
assess the credibility of the sources, detect arbitrage effects by the algorithms, and be able 
to track the deepfakes.  
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